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Travel-related	
SNS	 

Studies	have	been	conducted	to	analyze	SNS	for	the	purpose	of	recommending	meaningful	tourist	des9na9ons	for	tourists.		

However,	exis9ng	studies	do	not	consider	the	opinion	about	a	des9na9on	because	they	consider	only	the	frequency	of	des9na9on	men9ons.		 
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Quan9fying	the	preference	for	tourist	des9na9ons	by	considering		
posi9ve	and	nega9ve	opinions	about	the	des9na9on	men9oned	in	the	SNS 
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ü 	The	subject	of	study	

	118	theme	parks		

																that	are	tourist	des*na*ons	in	Seoul	

ü 	SNS	data	used	in	this	study	

	273,515																						posts	collected	from	22	July	2015	to	26	February	2016		

Lo;eworld Olympic	park 
“Theme	park	in	Seoul” 

138	POIs 118	POIs remove 
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ü 	workflow	
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ü 	workflow	

1,674	twiJer	texts,		

38	theme	park	POIs	
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ü 	workflow	

‘quiet’	 ‘crowded’ 

From.	Youngmin	Lee 
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ü 	In	order	to	consider	the	context	in	the	text…	

Sen*mental	analysis 

uphill 
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ü 	workflow	

『Inyoung Chae, Mikyeong Moon. “A proposal on tourist des3na3on preference analysis based on emo3on using SNS.” Proceedings of the Korean Society for Geospa3al Informa3on Science, Jeju University, Korea, 12-13 May 2016,  pp.131-132.』  

Theme park POI 
The frequency of theme park men3ons 
SNS text containing  𝑘  
Sen3mental direc3on of 𝑖 (posi3ve:+1, neutral:0, nega3ve:-1 (posi3ve:+1, neutral:0, nega3ve:-1

)  Sen3mental probability of 𝑖 (0≤ 𝑃↓𝑖 ≤ (0≤ 𝑃↓𝑖 ≤
1)  

The	frequency	of	men9ons Sen9mental	analysis 
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Amusement	park	in	Seoul 

The	lake	,														beau*ful	
The	street,												beau*ful	
The	atmosphere,	good	
Lo;eworld,											best	

<Key	expressions> 
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Dosan	park Yeouido	Hangang	Park	–	representa*ve	park	in	Seoul 

	
Dosan	park 

The	park	,									quiet	
The	park,										stroll	
The	park,										best	

<Key	expressions> 
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ü 	These	results	may	provide	useful	informa*on	for	tourists		

						who	want	to	visit	the	park	on	the	first	trip	to	Seoul		

ü we	may	help	tourists	to	plan	a	travel	route	by	analyzing	the	preference		

			for	various	types	of	tourist	des*na*ons	
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